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Motorola is one of the world's leading providers
of wireless communications, semiconductors
and advanced electronic systems, components
and services. Major equipment businesses
include cellular telephone, two-way radio,
paging and data communications, personal
communications, automotive, defense and space
electronics and computers. Motorola semi-
conductors power communication devices,
computers and millions of other products.

This report is in a summary format. It is a new format for Motorola

and is intended to present 1995 results in a simple, readable style.

The more detailed operational and financial material included in

previous annual reports is now part of the Proxy Statement, which

was distributed to stockholders along with this report. A copy may

be obtained from the Motorola Investor Relations department. See

inside back cover for details.
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F I N A N C I A L H I G H L I G H T S

(In millions, except as noted) Motorola, Inc. and Consolidated Subsidiaries

Years ended December 31 1995 1994

Net sales

Earnings before income taxes

% to sales

Net earnings

% to sales

Primary net earnings per common and common
equivalent share (in dollars)

Fully diluted net earnings per common and common
equivalent share (in dollars)

Research and development expenditures

Fixed asset expenditures

Working capital

Current ratio

Return on average invested capital1

% of net debt to net debt plus equity2

Book value per common share (in dollars)

Year-end employment (in thousands)

$27,037

2,782

10.3%

1,781

6.6%

$22,245

2,437

11.0%

1,560

7.0%

2.93 2.66

y Average invested capital is defined as stockholders' equity plus long and short-term debt less short-term investments (includes short-term investments categorized
1 Includes short-term investments categorized as cash equivalents.
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1.35
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18.68
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2.65
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T O O U R S T O C K H O L D E R S A N D O T H E R F R I E N D S

We have tremen-

dous confidence

in the future of our

global communi-

cations and elec-

tronic businesses.

Motorola in 1995 invested as never before in technology platforms that promise to improve the

way people live and work. This investment included research and development, as well as plant

and equipment to serve our customers more effectively. These expenditures went into semicon-

ductor, telecommunications and other electronic products and facilities throughout the world.

Sales and earnings again set records, although the rate of growth was lower than in the

previous two years. Concern over this slower growth rate was reflected in the price of Motorola

common stock. While 1995 was disappointing in this respect, the five-year cumulative total return

continues well above the Standard & Poor's 500 Index, with a compound annual growth rate of

35%. We remain optimistic about the long-term growth potential of our businesses, and in this

year's summary annual report, we will examine Motorola's core strategies for building on our

strengths in some of the fastest-growing arenas in the world.

Financial Results Sales in 1995 increased 22% to $27.0 billion from $22.2 billion in 1994. Earnings

were $1.78 billion, or $2.93 per fully diluted common and common equivalent share, compared with

$1.56 billion, or $2.65 per share, a year ago. Net margin on sales was 6.6% in 1995 and 7.0% in 1994.

The increases were broad-based throughout the company's major businesses, and growth was

highest in international markets. Summary operating and financial results of our various business

segments appear on page 22. Detailed results appear in the Proxy Statement, as well as on the

Internet at http://www.mot.com.

Board of Directors Judy C. Lewent, senior vice president and chief financial officer, Merck & Co.,

and John A. White, dean of engineering, Georgia Institute of Technology, were elected to Motorola's

Board of Directors in 1995. David R. Clare, John T. Hickey and Gardiner L. Tucker are not standing

for reelection to the board, in line with our policy on age and tenure of directors. We acknowledge

with appreciation their many contributions to Motorola.


